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PROFESSIONAL SUMMARY 
Senior creative director, lead copywriter, & brand storyteller known for moving seamlessly between high-level brand strategy and 
hands-on creative execution | 20+ years transforming complex ideas into customer-centered human stories that move people |  
Agency + in-house | Focus on mission-driven companies, nonprofits, and B2B technology providers and platforms. 

 
HIGHLIGHTED ACCOMPLISHMENTS 
• Founded and led a successful San Diego brand, marketing, and PR agency, leading a talented team of employees and freelancers. 

Built successful brands, content, and campaigns for nonprofits and companies in financial services, education, B2B enterprise 
technology, manufacturing, engineering, industrial services, energy, retail, legal, and entertainment. 

• Developed and implemented a multi-year content and campaign strategy that revitalized paid membership at the San Diego 
County Bar Association during the COVID-19 pandemic, while many other associations across the country saw steep declines. 

• Co-developed and led execution of the go-to-market plan for Kartra, a SaaS all-in-one small business marketing platform,  
gaining over 1000 customers and $1M in revenue in its first year with robust lead generation funnels. 

• Rebranded a commercial printing company into ZUZA, a B2B SaaS company offering an innovative marketing asset management 
platform. Built awareness and established thought leadership with a 2-year marketing campaign reaching 200% ROI. 

 
EXPERIENCE 

Founder, Brand Consultant & Creative Director  
Purpose-Powered Brands, San Diego, CA  |  Nov 2024 – Present 

• Lead brand storytelling initiatives for nonprofits and mission-driven organizations, developing strategic narratives that simplify 
complex missions into clear, emotionally compelling stories. 

• Facilitate brand mapping workshops that help leadership teams define purpose, values, and messaging—transforming 
organizational complexity into human-centered brand platforms. 

• Create integrated content strategies spanning websites, email campaigns, video production, and social media—ensuring brand 
consistency across every touchpoint. 

• Deliver keynote-style workshops on brand storytelling for the San Diego entrepreneurial community. 

• Note: I am consulting while pursuing my next full-time employment opportunity. 

Director, Marketing & Outreach | Creative Lead  
San Diego County Bar Association, San Diego, CA  |  May 2019 –   Sep 2024 
Led brand storytelling and tone of voice for a 5,000-member professional organization, translating complex legal industry topics into 
accessible, emotionally resonant member communications. 

• Mentored and guided a team of content creators developing hundreds of print and digital communications annually, elevating craft 
and consistency across all touchpoints. 

• Oversaw editorial direction and production of a flagship 48-page bimonthly magazine, ensuring brand voice coherence across 
long-form journalism and member-focused content. 

• Revitalized paid membership to nearly 5,000 attorneys annually despite COVID-19 with targeted, creative marketing campaigns. 

• Served as brand guardian, ensuring visual and verbal identity consistency across events, publications, digital channels, and crisis 
communications, and giving internal and external creators a clear framework for consistent execution. 

• Optimized email creative to maintain 10% click-through rates on campaigns promoting events and driving membership renewals. 

• Led all-employee culture and core values workshops and follow-up communications, helping reconnect staff and restore morale 
after a period of organizational upheaval. 
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Founder, Brand Consultant & Creative Director 
BRANDVIVO, San Diego, CA  |  Oct 2009 – May 2019 
• Developed brand strategy and marketing communications for numerous corporate clients in diverse industries. 

• Executed end-to-end creative development, copywriting, video production, and design in print and digital. 

• Directed a bench of freelance designers and web developers, from briefing and concept reviews through final delivery. 

• (Note: I consulted d.b.a. BRANDVIVO in the gaps between periods of full-time employment.) 

Marketing Director 
Genesis Digital, LLC, San Diego, CA  |  July 2017 – Oct 2018 
Co-developed and led execution of the go-to-market plan for “Kartra,” a new SaaS all-in-one small business marketing platform,  
directing a remote team of content creators and growth marketers in a fast-paced, high-growth environment. 

• Generated 1,000+ customers and $1M+ in revenue for Kartra in the first year with multichannel lead generation campaigns. 

• Produced inbound and outbound email marketing campaigns, landing pages, training and testimonial videos, and the website. 

• Created campaigns that turned complex platform features and workflows into clear, benefit-led product stories. 

• Partnered with product teams to ensure a unified creative vision across digital touchpoints. 

Marketing Director 
ZUZA, Carlsbad, CA  |  Sep 2011 – Oct 2013 
Led the firm through a comprehensive rebrand from a commercial printer to a full-service B2B SaaS marketing technology company. 
Developed and executed a successful go-to-market plan for their SaaS offering. 

• Developed a cohesive visual and verbal identity system to support the success of the company’s brand evolution. 

• Performed all design, copywriting, and production of the website, collateral, video case studies, email, and direct mail campaigns. 

• Established the firm’s thought leadership in its niche through a multi-year content marketing campaign with a weekly cadence. 

• Achieved up to 200% ROI on multichannel marketing campaigns promoting ZUZA’s SaaS and print services. 

• Designed and facilitated culture and core values sessions and follow-up communications, uniting the entire organization around 
ZUZA’s mission and vision. 

Director, Marketing Communications 
MIR3 (now OnSolve), San Diego, CA  |  May 2009 – Oct 2009 
Responsible for managing the brand, marketing communications, and media relations efforts, with one direct report. 

• Rebranded the company to differentiate its enterprise SaaS technology platform in the emergency mass notification space. 

• Translated technical emergency mass notification features into clear value propositions for risk, IT, and operations leaders. 

• Led public and analyst relations, including submissions to Gartner's Magic Quadrant report. 

• Developed a full suite of marketing collateral and produced a series of enterprise customer success videos. 

• Co-authored a book on business continuity with a renowned fellow practitioner in the field. 

Founder & Creative Director 
Epiphany Marketing, San Diego, CA  |  Nov 2001 – May 2009 
Built and led this creative agency, guiding brand strategy while staying deeply involved in day-to-day creative execution. Served clients in 
financial services, nonprofit, legal, education, B2B tech, manufacturing, engineering, industrial services, energy, retail, and entertainment. 

• Created full-stack brand systems—positioning, messaging, visual identity, and content standards—for clients in financial services, 
technology, and professional services. 

• Led and mentored a team of 10 designers, writers, and videographers (3 full-time, 7 freelance). 

• Clients included Western Alliance Bancorporation, Mission Federal Credit Union, Petco, and UC San Diego. 

• Managed the creative process from start to finish, including developing strategic creative briefs, running review cycles, and 
ensuring final work met performance goals. 
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EDUCATION 
• Master of Business Administration, University of Redlands 

• Bachelor of Science, Marketing, San Diego State University (Magna Cum Laude) 

 
VOLUNTEER WORK EXPERIENCE 

Board Member, North County Philanthropy Council  |  2025 – Present 
• Co-develop strategy and communications for large annual programs, including the Impact Leadership Accelerator  

and San Diego Gives. 

• Provide strategic brand and marketing counsel to the board and committees. 

• Member, Marketing Committee 

VP of Communications, San Diegans for Gun Violence Prevention  |  2018 – Present 
• Co-founded the organization and lead the communications team and strategy, including public relations and social media. 

• Provide communications support for legal advocacy, public education, intervention initiatives, political action, and fundraising.  

• Serve as lead copywriter. 

• Frequent spokesperson on local television and at civic group meetings. 

• Architect and manager of the organization's website. 

VP of Marketing, American Marketing Association, San Diego Chapter  |  2023 – 2024 
• Developed email marketing campaigns that drove ever-increasing attendance at monthly and annual events. 

• Streamlined marketing workflows with a new email marketing platform, project management platform, and systematized process. 

• Rejuvenated the organization’s brand with an all-new design/build on WordPress. 

 
KEY SKILLS 
• Storytelling & Writing: Brand narrative development, messaging architecture, tone of voice, long-form editorial, campaign 

copywriting, content strategy, internal communications 

• Creative Leadership: Creative direction, team mentorship, writer development, brand guardianship, agency-client partnership, 
video production from concept to post-production—short- and long-form (brand film) 

• Campaign Ecosystems: Integrated campaigns (paid/owned/earned), brand film, digital content, social media, email marketing, 
content marketing 

• Tools & Technology: Adobe Creative Cloud, Final Cut Pro, marketing automation (CRM), WordPress, content management systems, 
AI platforms (Gemini, Perplexity, Claude, ChatGPT) 

• Industry Experience: Financial services, B2B technology, professional services, nonprofits, purpose-driven organizations 

• Portfolio: ronjessemarcus.com/portfolio 
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