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YOU This is your BRAND PROMISE
Why You Do It Who You Are Who You Are Who You Are Why Choose You
Character . .
Who You What You Purpose Journey > > Personality Unique Value
Serve Offer Your “Why” How You Got Here ;aluesn . Energy & Vibe Proposition
ehavior
S.W.LF.T.
Be purposeful. Be distinct. Be relatable.
WHO YOU SERVE What is THEIR STORY?
And what role do you play in it?
Beneficiaries Individual Institutional Foundations Corporate Community The Media
Donors Donors Sponsors Partners
Regular Committee Board Internal Government Elected
Volunteers Members Members Team Agencies Officials
S.W.LF.T. — Show What’s In it For Them
YOUR ORGANIZATION
Team Culture Finance Operations
CULTURE “S.W.O.T.”
Purpose
Your “Why” Strengths <« Woeaknesses
Team Values <@ Rewards & (o] iti —p Th
Recognition pportunities reats

Be sure you can consistently deliver on your promise.

RELATIONSHIP

YOU

Purpose, Promise

Polished Visual
Identity

Compelling Key
Messages

BRANDING

Marketing & Sales

Meticulous
Quality Assurance

Excellent Service
Delivery

Caring Customer
Support

FULFILLMENT

WHO YOU SERVE

Engagement

Trial

Trust

Loyalty

Advocacy

ENGAGEMENT

Turn prospects into Lifelong Supporters.
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PURPOSE-POWERED

How Nonprofits Brand
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